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n the fourth vear of its Begional Forums, PEWeek is returning to
cities it has previously visited, as well as adding a handful of new

regions to the rotation. For each event, leading PR pros from a
variety of agencies, corporations, nonprofits, and other organizations
take part in a roundable discussion about the issues affecting them
and their peers. PRWeek’s Julia Hood, Gideon Fidelzcid, and Lisa
LaMotta were in New York for this year’s second Regional Forum,

Gideon Fidelzeid (PRWeek): With so meany
prostinent papers in one city and an alwost
vitriolic relationsbip between thews, what
snigeee challenges does the media here pose?

Jeff Graubard (The Graubard Group): About
20 years ago, the gatekeepers for TV news
were veterans who knew the streets, Now,
you deal with kids just out of college who
don't know what is and isn't news.

Rob Flaherty (Ketchum): There is more
demand for the exclusive. If vou offer one
outlet oneangle on astoryand another angle
to the other, they used to both take thar.
Mow they say “forget it” if it goes to another
one, certainly more often than before, It's a
sign of the pressure to bring something new
tothe table because of new [medial formats.

Matt Harrington (Edelman): Our national
clients want a New York profile in the busi-
ness sections, be it the Post or the Dady
Netws. The media, in turn, want to cover
hometown companies. Tt is a challenge for
non-Tri-State companies to get the profile
they think they deserve in what they pre
sume to be the national press because of
the Mew York media’s prominence,

Billee Howard (Weber Shandwick): The
MNew York media is the key hub for shaping
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hasis because the financial media resides
here. So I do think the exclusive has died a
bit in significance. But what has emerged is






